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Demographic Summary 2010 2015
Population 2,107 2,135
Households 908 926
Families 498 503
Median Age 32.1 32.1
Median Household Income $30,091 $33,489
Spending Average
Potential Amount

Index Spent Total
Products
Vehicle Coolant/Brake/Transmission Fluids 64 $3.05 $2,770
Gasoline 57 $1,609.22 $1,461,168
Motor Oil 59 $7.01 $6,363
Vehicle Parts/Equipment and Accessories 58 $32.49 $29,501
Tire Purchase/Replacement 52 $74.84 $67,959
Vehicle Audio/Video Equipment and Installation 63 $4.50 $4,089
Vehicle Cleaning Products and Services 55 $4.45 $4,038
Services
Auto Repair Service Policy 53 $8.77 $7,966
Membership Fees for Automobile Service Clubs 44 $9.69 $8,795
Global Positioning Services 41 $1.04 $940
Vehicle Air Conditioning Repair 54 $9.56 $8,679
Vehicle Body Work and Painting 53 $20.02 $18,181
Vehicle Brake Work 52 $40.91 $37,149
Vehicle Clutch/Transmission Repair 55 $25.30 $22,969
Vehicle Cooling System Repair 58 $16.97 $15,405
Vehicle Drive Shaft and Rear-end Repair 57 $4.89 $4,441
Vehicle Electrical System Repair 57 $19.78 $17,964
Vehicle Exhaust System Repair 53 $7.13 $6,471
Vehicle Front End Alignment/Wheel Balance & Rotation 52 $9.63 $8,746
Lube/Oil Change and Oil Filters 54 $48.58 $44,109
Vehicle Motor Repair/Replacement 57 $52.50 $47,668
Vehicle Motor Tune-up 56 $34.73 $31,534
Vehicle Shock Absorber Replacement 55 $3.64 $3,307
Vehicle Steering/Front End Repair 54 $15.02 $13,640
Tire Repair and Other Repair Work 53 $34.19 $31,040

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a
national average of 100.

Source: ESRI forecasts for 2010 and 2015; Consumer Spending data are derived from the 2006 and 2007 Consumer Expenditure Surveys,
Bureau of Labor Statistics.
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